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1. How is the definition of sports marketing related to the three
distinct types of sports consumers?

2. List and describe the external contingencies that are associated
with sports marketing.

3. Define the _conceﬁt of ambush ma_rket_ing, and give a specific
example within the sports marketing industry.

4. Define participant consum'ation behavior and briefly describe
\t/)thy sports marketers would need to understand this type of
ehavior.

5. List and describe the types of fan identification.
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