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1. Sport Service Industry

2. Transformational Leadership
3. Organizational Commitment
4. Endorsement

9. Leveraging
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1. Discuss the conditions that must be satisfied under the Sports
Marketing Exchange Process.

2. Choose two characteristics of the sport market segmentation and
describe how you would apply this characteristic to marketing your
favorite sport team.

3. Define participant consumption behavior and briefly describe why
sports managers would need to understand this type of behavior.

4. Total Quality Management (TQM) is mentioned in the control element
of the implementation of the sport management plan. List the four
characteristics of TQM based on one example.
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